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What is Media?
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What is Media Literacy?
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Media Literacy benefits
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What is Content?
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Media vs Content
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Content Strategy

BARAYAND www.barayandbooks.ir

2Ty calyldant

S % R
> lgizwo (6351wl

G B3 9 dgaie |) Jluzms (slgize )]
O S S U6 8 aiwy il ©lbls)l
9 o)lime H323)9))3 Jl> )3 ey 4 95 @bhL
oB8¢)T !l (HSwdl Glbls)l 4 o 655 Eg5 (i
Szl gl @Rl 9 Uy Pl Cwes )
pew 9 «blho b bUS 95 (2)5)550»
ee oladly «Gblre n (ST oo yisin

.

gizo (35wl 09y 9 Hlpl o2l 390

.Cawl




Content Strategy
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Content Marketing
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Content Marketing
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Customer Journey

ATTRACT CONVERT CLOSE DELIGHT
e Promoters
Forms. CRM Surveys
Kaywords Calls-te-Action Emall Smart Content
Social Publishing Landing Pages Workflows Soclal Menforing

HubSpEvt
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Content Type
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Content Type

How-to’s ® Helpful Application /Tool &) 0&A Session @ 08&A Session

( Content Curation Opinion Post © Webinar © Webinar

Case Studies @ White Papers ® Guides ® Guides

€@ Charts/Graphs @ Viog € Dictionary © Dictionary

& Ebooks Videos “Day in the Life of” Post “Day in the Life of” Post
© [mail Newsletters/ Autoresponders (&) Templates ® Infographics (® Infographics

@ Cartoons/ lllustrations @ Surveys ® Interview @ Interview

Book Summaries @ Slideshares @ Lists @ Lists
&3 Tool Reviews © Resources & Mind Maps Mind Maps

D Giveaways D Quotes (@ Meme (@ Meme
©) FAGS @ Quizzes Online Game Online Game
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Content Format

lgiz=o v;‘.w)s
Cuwlgiso 0)8 o JSib

”'
Www.barayandbooks.\




Content Format
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Why Video?
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1927
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more on Quotes.net

One Look Is Worth
A Thousand Words--
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Fred R. Barnard
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Why Video?
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“A picture is worth a D | 30 x 1000 =

thousand words" 30,000 Words per
- Fred R. Barnard, 1921 Second

30 Frames per
Second of Video




Why Video?
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Why Video?

Emotional Effects of Video
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What is video?




What is video?
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What is video?
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What is video?

1920/1080=1.77
1.77=16:9
16:9=0,c:£45)I=Aspect Ratio=)yg.a5 cuaums
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What is video?
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° ° 7
What is video~ 3 Voulube

Type Video Bitrate, Standard Frame Rate  Video Bitrate, High Frame Rate
(24, 25, 30) (48, 50, 60)

2160p (4k) = 35-45 Mbps 53-68 Mbps

1440p (2k) 16 Mbps 24 Mbps

1080p " 8 Mbps 12 Mbps

720p " 5Mbps " 7.5 Mbps

480p 2.5 Mbps 4 Mbps

360p 1 Mbps 1.5 Mbps

[ Cauwl Cudgiame S wilizo (selais] (SL“"‘S.“""’ 7 ub)_» e led b G &0 )JSI..\D]

BARAYAND www.barayandbooks.ir >

2Ty calyldant



What is video?
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VideoMarketing
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VideoMarketing
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Content Marketing
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Content Marketing
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Content Strategy
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Draft a relevant messag PR
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Target the location

CONTENT
STRATEGY

Jlect the reliable channel

290

Know your objective Connect at the right time
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VideoMarketing
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VideoMarketing
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Video Content Strategy
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Video Production
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Video Distribution & Promotion
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Video Production
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Video Distribution & Promotion
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Video Distribution & Promotion

192339 @955 9 &9 Sloadgize

Cawld CapfsS g Ay Cadgdze  °

'J=oly

oS5l 3929L aidl a5 Cgaigy g WhbT 3le je=ogi3g (glopyaily ;1 eslaiwl O
3905 4083 by 315 3 35

bl cwle 0, U

BARAYAND www.barayandbooks.ir 4

2Ty calyldant




Video Distribution & Promotion
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Video Distribution & Promotion
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Video Length

GQ ¢ gle best length for online video X | & Q

Q Al [ Videos (@) Images E News Q Maps ! More Settings  Tools

About 2,870,000,000 results (0.57 seconds)

[two minutes]

The rule of thumb is to keep most videos under two minutes, but optimal video
length varies depending on where you share or embed it. Tips for each channel.
Most marketing videos should be two minutes or less. sep 11,2019
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Video Length

GQ ¢ gle best length for online video X | & Q

Q Al [ Videos (@) Images E News Q Maps ! More Settings  Tools
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About 2,870,000,000 results (0.57 seconds) d S 0 ‘) Ca 999‘@ |595
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[two minutes ] 90
The rule of thumb is to keep most videos under two minutes, but optimal video
length varies depending on where you share or embed it. Tips for each channel.
Most marketing videos should be two minutes or less. sep 11,2019
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Video Length

GQ . gle best length for online video X | & Q
Q Al [ Videos [&Images @ News Q Maps i More Settings  Tools
Etz.sm.ooo.ooo results (0.57 seconds) 4_{&0_, L"‘QN def
 two minutes | ladg a0l

The rule of thumb is to keep most videos under two minutes, but optimal video
length varies depending on where you share or embed it. Tips for each channel.
Most marketing videos should be two minutes or less. sep 11,2019
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Why 2 minutes?

(JI ) S |“.. 39 Average Engagement vs. Video Length
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Why 2 minutes?
LJL—“" ) R) UI_MJU9 Averagevs. Video Length
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Why 2 minutes?

Average|Engagement for Different Lengths of Video
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Why 2 minutes?

Video Length Distribution
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Why 2 minutes?
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Why 2 minutes?

Average shortest video Average longestvideo

20
9 Most Successful YouTube Channels ibites
1.5 Least Successful Ertmites
minutes Channels
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Best Video Length:
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Best Video Length:
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Best Video Length:
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Best Video Length:
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How much is the Best Video Length?
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How much is the Best Video Length?
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Best Video Length:

Pl dials (2555 1) g9 (ylej Wi

Your video should be as long as It needs to be, but as short as possible
and not a second longer
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Best Video Length:
& YouTube




Best Video Length:
& YouTube

Key moments for audience retention
Average view duration

2:06

Average percentage viewed

39.3%
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SEE MORE Chart guide (2)
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Best Video Length:
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Key moments for audience retention
Average view duration
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Average percentage viewed
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& YouTube
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Average view duration
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Best Video Length:
& YouTube

Key moments for audience |

Average view duration

2:06

Average percentage viewed
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UPersonal Contact :

LWebsite : www.avideomarketer.com

UAparat : apparat.com/rzmazandarani
UTelegram: @videomarketing_channel
UTwitter : @mazandarani3

ULinkedin :reza-mazandarani

Uinstagram :@avideomarketer
QVirgool.io: @rzmazandarani
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