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Quality Raters

1. human fact-checker for Google’s algorithm

2. Work at home , for ex: Appen
20 hours per week
4 hours per day
5 days per week

3. deep knowledge of the local culture
, fluency in the local language
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Pros and cons 

• Pros

• You can do this job from the comfort of your home.

• You don't need to have any specialized skills.

• The pay is good.

• You can work as per your convenience even though you maybe required to 
work on certain days.

Cons

• You have to work for a minimum number of hours.

• It can be a little difficult to track your own hours.

• Sometimes, you may not be able to find work.
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1.Research skills

2.Knowledge of current events and pop culture

3.Must be willing to work for a minimum of 10 hours per week in 

most cases

4.May require a college degree

5.Need to pass a test or an interview

6.Fluency in English
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Some trust-worthy companies for Search Engine Evaluator 
jobs

http://www.barayandbooks.ir/


http://www.barayandbooks.ir/


appen.com

Scale

• 1,000,000+ people
• 130 countries
• 180 languages

20 years of experience

Experience

machine learning and artificial intelligence
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#1 on the FlexJobs’ annual list of the Top 100 Companies to Watch for Remote 
Jobs in 2019  (between more than 51,000 companies )
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The major parts are as follows

General Guidelines Overview (164 pages)
Part 1: Page Quality Rating Guideline
Part 2: Understanding Mobile User Needs
Part 3: Needs Met Rating Guideline
Appendix: Using the Evaluation Platform
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Main content
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Supplementary Content

The importance of supplementary content (such as sidebar tips) is one 
of the most interesting features of the Google search guidelines. This 
content is supportive because it provides additional information to 
users alongside the MC

• links to similar articles

• Anything help the reader understand the page’s information
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Supplementary 
Content (SC)
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Advertisements/Monetiza
tion (Ads)
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YMYL Content

YMYL= Your Money or Your Life  

Google says YMYL pages are the ones that can “impact the future 
happiness, health, financial stability, or safety of users
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Some examples

• Shopping or financial transaction pages

• Medical information pages

• Legal information pages

• Financial information pages

• News articles and/or public/official pages important for informing 
citizens

• Any other topics that can deeply affect users’ lives, i.e. child adoption 
or car safety information
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Key SEO Content Factors in the Google Search Quality Evaluator Guidelines

Beneficial Purpose

According to Google, high-quality pages not only have a beneficial 
purpose; they also achieve that purpose
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2. Page Quality (E-A-T)
Expertise, Authoritativeness, Trustworthiness
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• How Can You Increase E-A-T on Your Pages

One of the main ways E-A-T standards have been tweaked with the recent 
update to the guidelines: A bigger emphasis is on the author/creator.

Some more techniques 

• Enlist high-authority content contributors

• Include author credentials alongside content (A.K.A. author by lines)

• Update author bios and “About me” pages

• Create publicly visible profile pages
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Reputation
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External source that provide reputation

• News articles

• Wikipedia articles

• Magazine articles

• Blog posts

• Ratings from independent organizations

• Forum discussions

• Customer reviews (for these, content matters as much as the number 
of reviews available – one negative review or one positive review are 
not good sources unless you have a number of other reviews to 
compare it to)
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Google’s guidelines state that the search algorithm ranks websites on a scale 
of lowest, low, medium, high, and highest.
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A) High quality MC

• A “satisfying amount” of high-quality MC, including a title that’s 
appropriately descriptive/helpful

• “Satisfying website information” or information about the website’s 
owner/creator (shopping or transactional pages need satisfying customer 
service information, conversely)

• The page and its associated website have a high amount of E-A-T 
(Expertise, Authoritativeness, and Trustworthiness)

• The website (or the MC creator) has a good reputation

• It’s worth noting that Google doesn’t specify how much content a page 
needs to be considered “satisfying,” only that it depends on “the purpose 
of the page.”
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• Users in the U.S. can obtain free credit 
reports on this website by providing their 
Social Security Number. This Wikipedia 
article tells us that this website is “the 
only federally mandated and authorized 
source for obtaining a free credit report.”

• Very high level of E-A-T for the purpose of 
the page 

• Very positive reputation (website)
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B) Low-Quality Pages

• Poor, low-quality MC
• An inadequate amount of E-A-T
• Unsatisfying amounts of MC for the purpose of the page (a dense topic 

with little information, for example)
• A page title that is essentially clickbait (“exaggerated or shocking”)
• An author that doesn’t have the level of expertise needed to write about 

the topic
• A website or content creator with a “mildly negative” or mixed reputation
• Unsatisfying information about who created the content/who’s behind the 

website
• Page content that distracts from the MC, like intrusive ads/interstitials
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example

• fake search pages that have a list of 
links that look like a page of search 
results.

• Google also says that pages will be 
considered low-quality if they’re 
created “without adequate time, effort, 
expertise, or talent/skill.

For instance: poorly designed and      
scraped content
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Every day Experience

• Google makes it clear that, in some cases, first-person experience 
can be a form of expertise, especially in settings where you don’t 
necessarily need formal training to have an extensive knowledge 
base, such as on hobby pages
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• Example : Say you have lived with diabetes for 22 years. You may be 
qualified to offer tips about coping with the disease (YMYL content) 
because you have extensive first-hand experience. However, at the 
same time, you would not be qualified to write a high-quality medical 
blog about the symptoms and onset of diabetes.
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Mobile Optimization
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• According to Gartner, by 2020, 30% of all searches will be voice 
searches

https://www.gartner.com/smarterwithgartner/gartner-predicts-a-virtual-world-of-exponential-change/
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You Must Be Mobile-Friendly
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8. User Experience: “Needs Met” Ratings
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FullyM
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FailsM
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9. E-A-T Versus Needs Met

“Needs met” ratings are based on both the search query and the result, 
while page quality (E-A-T) ratings are only based upon the result and 
whether it achieves its purpose. This means that useless results for a 
particular query are always rated “fails to meet” – even if they have 
outstanding page quality ratings.
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