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4. Davy McDonald
5. Brian O’ Neill
6. Mike Hollingsworth
7. Alex Adamo, Adamo Enterprises
8. Dr. Anthony Buckley, Technological University Dublin
9. Beverly Barker, Course Leader IDM
10. Mike Berry, Course Leader IDM
11. Ged Carroll, Marketing Strategist & Planner
12. Dr. Dave Chaffey, CEO Smart Insights
13. Osama Fawsi, Business Development Manager, ITV Agency
14. Andy Fernandez, Bookshop & Library Manager CIM
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1. Alex Gibson, Host, The Persuaders, Weekly Marketing and Media Radio Show
2. David Green, Head of Global Digital Marketing, KPMG
Colm Hannon, Hannon Digital & founder, The Rugby Business Network

. Mike Hollingsworth, Graphic & Web Design

. John Horsley, Chairman, Digital Doughnut

. Dr. Etain Kidney, Technological University Dublin

. Bernard Marr, CEO, The Advanced Performance Institute
. Ian Maynard, MD, Ian Maynard Marketing
. Mike O’Brien, CEO, Jam Partnership

10. Paul O’Sullivan, former Dean, Technological University Dublin
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6. Jez Lysaght, Marketing Consultant
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11. Michael Ranasinghe, co-founder Sri Lanka Golf Tours and cofounder Synergy School
of Marketing

12. Tim Redgate, Personalisation & Content Consultant

13. Charles Randall, Head of Solutions Marketing, SAS

14. Michael Rogers, KPMG Management Consultant

15. Hugo Rubio, IBM, Spain

16. Ahmed Sabry, CEO Digital Marketing Arts Academy
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1. Mohamed Sameh, Digital Mktg Manager, ITV Agency
2. Ben Salmon, Marketing Data Technologist

3. Richard Sedley, CEO EY-Seren & Partner EY

4. Adam Sharp, MD, Clever-Touch.com

5. Adam Smith, Marketing Manager, Zenith Optimedia
6. Cian Smith, Creative Content (SOSTAC® Memes)

7. Jay Thorogood-Cooper, CEO Bloom Worldwide

8. Lawrence Tracey, Principal, Wolf Networks Inc.

9. Tom Trainor, CEO, the Marketing Institute of Ireland
10. Jon Twomey, MD, Student Support Group

11. Colm Williamson, editor, WaterfordWhispersNews.com

12. Ze Zook, co-author, Marketing Communications
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. golf on paradise island

. Pearl in the Indian Ocean’ (Sri Lanka Golf Tours)
. Cass Business School

. Institute of Direct and Digital Marketing

. Marketing Institute of Ireland

. Dublin Institute of Technology

. Chartered Institute of Public Relations

. BSc Management
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. PG Dip Finance from Southbank University

10. MBA

11. Chaffey, D. & Smith, PR (2017) Digital Marketing Excellence — planning & optimizing
your digital marketing, 5th ed., Routledge
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1. Smith, PR and Zook, Z. (2016) Marketing Communications — offline & online integration,
engagement & analytics, 6th ed., Kogan Page

2. Great Answers To Tough Marketing Questions

3. Strategic Marketing Communications

4. Great Moments Of Sportsmanship
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1. Situation Analysis
2. Objectives

3. Strategy

4. Tactics

5. Action

6. Control
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4. Artificial Intelligence (Al)
5. Virtual Reality (VR)
6. Marketing Automation (MA)
7. Internet of Things (I0T)




